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HUMAN PROBLEM







REFRAME



OBJECTIVES



OBJECTIVES



OBJECTIVES



MONTHS OF SOCIAL

LISTENING

SECONDARY SOURCES

COMPETITIVE AUDITS

SURVEY

RESPONDENTS

ONE-ON-ONE

INTERVIEWS

JOB RECRUITER

INTERVEIWS





CARE WHAT OTHERS THINK ABOUT

THEIR JOB

ARE EASILY HURT BY WHAT

OTHERS SAY

OPINIONS OF OTHERS ARE

IMPORTANT

89%

66%

53%



CAMPAIGN OPPORTUNITY #1



"75% of Gen Z said they’d choose
an empathetic employer, even if

it meant changing their job,
industry, or career path."



CAMPAIGN OPPORTUNITY #2



"Matches me to relevant
opportunities based on my

interests and skills." 







Anxious Amelia
College student
Plans for the future
Fears unpredictable
failures



Nomad Nate
Server
Open to exploring new
opportunities
Self-conscious about lack
of formal education



Individual expression

Personal development

Nervous to show up

as themselves



ANXIOUS IDEALISTS





KEY INSIGHT





SINGLE-MINDED PROPOSITION







BIG IDEABIG IDEA



Bright and Bold=

Self-expression

Indeed's Blues =

Grounding

Gradients =

Growth 

ART DIRECTION



+ + +



VIDEO STREAMING









LINEAR TELEVISION

238
INDEX

122
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RED
Independent,

Non-Conformist,

Artistic, Fun-loving

ORANGE
Adventurous,

Thrill-Seeker,

Creative, Social

PURPLE
Creative Imagination,

Charming, Playful

BLUE
Devotion, Loyalty,

Empathy, Wisdom,

Intuition

GREEN
Prosperity, Healing,

Charity, Peace,

Harmony



MICROSITE 





OOH
=

  #1 preferred platform
amongst 18-24-year-olds





POPULAR 18-24-YEAR OLD LOCATIONS



























11.6M
Followers

4.0M
Followers

1.3M
Followers

Reb Masel Keith LeeEmily Zugay



AUDIO STREAMING



18-24-year-olds are the
largest group of audio
streamers with 64% of

this audience preferring
Spotify.





CREATIVE TESTING

"This would
honestly get me
to use Indeed."

We were told: 



September 
2023 

August 
2024

Share of consideration

amongst our target audience

Brand engagement

10%

10%

UAC of Indeed10%



             
Budget

 
=

 
Impressions



30 million 
18-24-year-olds

1x/week

Projected Share of Voice = 50% 



EVALUATION
3.45% of our budget reserved =

optimization of our campaign.

Social and partner platform analytics

will inform how we'll optimize ROI.



MEASUREMENT

Mentions Impressions

ALL LOVE ALL INALL FOR YOU

Engagement Rate KPI =

Out-of-Home,
Streaming &

TV

Activations, DigitalSocial Media,
Partnerships



THANK 
YOU 






